
CORE COMPETENCIES

	 Integrated Marketing & Advertising 
Strategies

	 Creative & Brand Development

	 Media Planning & Placement

	 Public & Media Relations

	 Social Media	

	 Market Research

	 Public & Media Relations

	 Public & Stakeholder Outreach

	 Partnership Development

	 Multicultural Expertise

ProProse LLC dba Sagent is a California-based 
woman-owned small business and social marketing 
firm located in the state’s capitol. Since 2004, 
Sagent has developed trusted relationships 
with public agencies helping to influence public 
attitudes and behavior to improve the health, 
safety, environment, and quality of life of the 
citizens they serve. 

A full-service marketing and communications firm, 
Sagent’s work includes regional and statewide 
campaigns with deep expertise in transportation 
and a focus on health and human services, the 
environment, and education. Sagent’s integrated 
marketing and multi-channel advertising strategies 
are designed to identify and overcome behavior 
and perception obstacles with impactful messaging 
and most importantly, measurable results.

CAPABILITIES STATEMENT 

 www.sagentmarketing.com/government-services



COMPANY DATA

•	 STRUCTURE: LLC
•	 DUNS #011033219
•	 CAGE #4M3P3
•	 NAICS 541613, 541810, 541820, 541830, 541910

CERTIFICATIONS/KEY INFORMATION

•	 SBA Woman-Owned Small Business
•	 CA-Certified Small Business  #38182
•	 Certified DBE #37643
•	 CA-CMAS Contract #4-14-03-0208C

CONTACT
 
Anne C. Staines, President, Sagent 	 		
anne@sagentmarketing.com / (916) 359-8316 
2215 21st Street, Sacramento, CA 95818

PAST PERFORMANCE

•	 Caltrans Statewide Be Work Zone Alert
•	 CAL FIRE Statewide Drought Emergency
•	 Caltrans Statewide Protect Every Drop
•	 Caltrans 80-Across The Top 
•	 California Energy Commission Statewide 

New Solar Home Partnership
•	 California Department of Public Health/UEI 

Pedestrian Safety Campaign

KEY DIFFERENTIATORS

•	 10+ Years of Public Sector Contracting 
Expertise

•	 Negotiated more than $40M in Added Value 
for Public Sector Clients

•	 Specializing in Partnership Development to 
Extend Campaign Reach and Effectiveness

•	 Research-Based and Data-Driven Strategies 
Measured Against KPIs
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a media partnership with PG&E to help extend 

the message in critically at-risk areas of the 

state. Campaign activities also included public 

relations, media relations and stakeholder 

coordination. 

So far in 2016, Sagent has continued to further 

the campaign in a couple of key areas. First, 

a revamped campaign website has been 

launched to align the campaign messages 

under the Ready for Wildfire campaign 

umbrella. The new ReadyforWildfire.org offers 

A.5 Case Studies/Examples

a comprehensive platform for all wildfire 

preparation and prevention information, as well 

as the most extensive place for information on 

the tree mortality and bark beetle epidemic 

in California. Second, a first-of-its-kind mobile 

application is in development as an education 

and preparedness tool. The mobile app (set to 

launch in late-spring) will allow homeowners 

to sign-up for real-time wildfire alerts and 

prepare for wildfire with a series of preparation 

checklists. 

Web Banners

Billboards

For examples of videos produced: 

www.youtube.com/user/CALFIRETV GO

A. Narrative Statement of Work
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Protect Every Drop

Clean Water Starts With Clean Highways.

Streams, rivers, lakes and the ocean—We Californians 
love our water! But, did you know when it rains, pollutants 
like trash, auto fluids and grime get washed off our 
vehicles onto our highways and end up in our waterways? 
Do your part by keeping your vehicle clean…inside and out. 
Protect what you love. Protect every drop. And remember…

ProtectEveryDrop.com

Lit Mall Signage

Web banners

Infographic

Key Actions to Prevent Highway Pollution

Pick up and 
properly dispose 
of pet waste.

Keep your  tires 
properly  inflated 
to  prevent wear 
 and tear

Dumping items such as tires, 
appliances, or furniture on the side 
of the road or highway is illegal. 

Rain on our highways flow 
into storm drains, bringing 
pollutants with it. Storm 
drains lead to our waterways.

Don’t toss or dump your 
cigarette butts on any 
highway or roadway.

Keep your  vehicle 
clean to prevent 
 residue from washing 
off when it rains

Reduce fluid 
leaks  with 
regular  vehicle 
 maintenance

Tarp and tie down 
trash, vegetation and 
other loads to keep 
items secure

Avoid pesticides 
 and fertilizers 
when rain and 
wind is forecast

Wipe off brake 
dust build-up 
on tire rims and 
wheel wells

Properly 
dispose of trash 
and  recycling

A. Narrative Statement of Work




